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How to Get People to Buy Into Your Culture

       hope you have enjoyed learning this new information on 
       accessing your                                  �FODULW\��FRQÀGHQFH��DQG�FUHDWLYLW\�E\�LQÁXHQ-
FHLQJ�KRZ�\RXU�EUDLQ�SURFHVVHV�LQIRUPDWLRQ��1RZ�WKDW�\RX�NQRZ�
WKH�SRWHQWLDO�RI�WKLV�QHZ�ZD\�RI�WKLQNLQJ��,�HQFRXUDJH�\RX�WR�JLYH�
some thought to how this information could also improve the 
GHFLVLRQV�DQG�SURGXFWLYLW\�RI�WKRVH�LQ�\RXU�RUJDQL]DWLRQ�
One of the most powerful ways to create a culture of account- 

DELOLW\�LV�IRU�HYHU\RQH�WR�XQGHUVWDQG�KRZ�WR�DFFHVV�WKHLU�EHVW��UHJDUGOHVV�RI�WKH
VLWXDWLRQ��$1'��EH�ZLOOLQJ�WR�WDNH�SHUVRQDO�UHVSRQVLELOLW\�IRU�GRLQJ�VR�� �)HHO�IUHH�
WR�FRQWDFW�PH��DW�WKH�SKRQH�QXPEHU�RU�HPDLO�DGGUHVV�EHORZ�WR�GLVFXVV�KRZ�ZH�FDQ�
EULQJ�WKLV�PRUH�SXUSRVHIXO�SHUVSHFWLYH�WR�\RXU�RUJDQL]DWLRQ�
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I             hope that you have enjoyed learning this new information on 
            accessing your clarity, confidence, and creativity by influencing  
       how your brain processes information. I encourage you to give  
            some thought as to how this could also improve the decision-
       making and productivity in your organization if everyone was 
       coming from the “Top of the Mind.” 
If you would like more information on my presentations, unique
fee policy (that I call “Integrity-Based Pricing”), and/or availability, 
feel free to contact me at the phone number or email address below.
Or, simply scan the QR code which will take you to my website.

I

(DrBill@BillCrawfordPhD.com • 832-722-6147 • 1-888-530-8550 • BillCrawfordPhD.com)


